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Logotype - colour variations

TIME WARNER
SENEFITS

Fami\y version

Momey Version

NNNNNNNNNNNNNN

—ealth version

Culture version
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Strap\me - colour variations

BENEFLT) THAT BENEFLT) THAT
MEET YOUR NEEDSRMEET YOUR NEEDS MEET YOUR MEEDS

i
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Iwo photographic subjects

Benefit category related imagery:

. It’s linked to benefits or to a benefit related
pillar (Health, Family, Money or Culture).

- Shows benefit information.

- They are descriptive so they can be used to
promote a benefit, group of benefits or for a
specific campaign.

Overarching imagery:

- The link to the benefits is more generic
and aspirational (link to wellbeing,
freshness, health or happiness).

- They add character and build brand,

channeling the fun and quirkiness.

- They are not descriptive so they can be

used to illustrate higher level messages.

OIOIC



Photographic do's

Benefit category Overarching imagery:
related imagery: Quirky
Relevant Personable
Fun —un
Surprising Hurnorous
lconic Surprising

Slightly random
Style: Loosely linked to benefits
BSold
Colourful — Style:
lsolated Colourful
High contrast lsolated
No people High contrast
~riendly No people
Cnergetic

It’s not:
It’s not: Irrelevant
Obvious Silly
Cliched Arbitrary
Childish

@ thomsons ®IOI®



Photographic don'ts

Literall
Uninteresting
Natural colour
In context

oo arey
Obsolete soon
| acks character

Tries too hard

Not funny
Childish

Too realistic
Too Speciﬁc

Visually unappealing

@ thomsons © QD P)



Typography

AMATIC SCBOLD: FOR HEADINGS
AMATLC SCREGULAR: FOR SUB HEADINGS

Whitney semibold : primary for copy headings

Whitney light: primary for body copy

Arial bold: secondary for copy headings

Arial: secondary for body copy

@ thomsons OIS
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lypographic treatment

Copy headings in WHITNEY
SEMIBOLD where possible

Body copy in WHITNEY
LIGHT where possible

Ciliata saniendit latemo totas dici odi nonemod ea sumquis as ulliquam, int
fugitatem quas et aut eum fuga. Nam duci cus dollabo. Itatur?

Xerum ra cus consedi duntis corae nobit aute eliaestium eum autatias maiorRo qui
dolor mo vent elenihicimus sim qui doloreri que natquias am resto dolenda eum,
eniam niendero blabore pelectatis accus.

Offictem faceptiam quam harum ipsunt abo. Ur sitae ilic to beatemq uidellu
ptatas si natat.

Ruptatur? Aque naturem rero beatio. Dest quas est inctem. Nam erente liberatum

re venia ne pratur? Quiatas picaborepre dior rem enisi omnihil libusda vel ipicipici
tem earitio idest rem disquo intia sitatio eumet eum int laboreped quiam rem
doluptaquam facepud iamendigeni odiatio que amusdam et doluptatur, eaque volore
perspie nduntur, siminti anihitaquid quiberum enis ut volorpost ent rem. accum
resendic te et etur?

Offic tectem velit aut quamet a non nos solum, si debissequis aut volum sit audi
torum reius qui odis est, nissimaio. Porest, aut autendit lab id que non prat ium

iniet eum delibus utectio ribusa alit aut velignam reruptaquame ommaodita quibus
deliquiae cuptati aeperferunti quid eosae pro commollic to consequodis ditis ent undit
audigendit in rem eatibust, sunda dolo iumqui que nectat et quod quistent que qui
consece ritiunt exeress untioriorem faciist, sum et qui solo conseraecat iundit officab
ipsam estiant ellaces excea volor maxim que suntio inimus qui re sit officiat etus
voluptati sitatat omnihit, con cum sitio demolupta vollestios et etum

| etter

MONEY

TR (v YOUR FINANCESIR

SOME TLC

Managing your Finances

Ciliata saniendit latemo totas dici odi nonemod ea sumquis
as ulliquam, int fugitatem quas et aut eum fuga. Nam duci
cus dollabo. Itatur?

Xerum ra cus consedi duntis corae nobit aute eliaestium eum
autatias maiorRo qui dolor mo vent elenihicimus sim qui doloreri que
natquias am resto dolenda eum, eniam niendero blabore pelectatis
accus.

Offictem faceptiam quam harum ipsunt abo. Ur sitae ilic to beatemq
uidellu ptatas si natat.

Ruptatur? Aque naturem rero beatio. Dest quas est inctem. Nam
erente Iiberatum re venia ne pratur? Quiatas picaborepre dior rem
sitatio eumet eum int laboreped quiam rem doluptaquam facepud
iamendigeni odiatio que amusdam et doluptatur, eaque volore
perspie nduntur, siminti anihitaquid quiberum enis ut volorpost ent
rem. Is accum resendic te et etur?

Ut rehendaeces atumquo volorep eriamendit landeri tem sum exerunt
dita et dolenda cusdaeped quidicidita doluptatem que molupta niet

Fmail shot

Copy headings in ARIAL BOLD

Body copy in ARIAL

OIOIC



Colour palette

PILLAR COLOR)

Health Blue

] C:73M1Y:5K:0 R:0 G:173 B:220

Family Orange

] C:3M:79Y:97K:0 R:235 G:92 B:41

Money Green

] C:77 M:9Y:39 K:0 R:0 G:171B:168

Culture Purple

] C:.76 M:90 Y:0 K:0 R:117 G:59 B:189

Time Warner Blue

] C:96 M:69 Y:0 K:0 R:12 G:82 B:160

— C:96 M:69 Y:0 K:0 R:12 G:82 B:160
C:0 M:23Y:91K:0 R:255 G:198 B:39

]

— C:37 M:0 Y:100 K:0 R:176 G:209 B:0

— C:60 M:29Y:0 K:0 R:123 G:164 B:219

Dark pink

] C:0 M:100 Y:34 K:8 R:219 G:9 B:98

@ thomsons ®IOI®



Doster/p\asma screen

The Health banner —— gl ¥: ANl

introduces the benefits subject

TmeWoror B brondng ——§ UE"[ WARNER
ENEFTTS

e ELLBEING

} | TEST YOUR FITNESS
copy in AMATIC REGULAR L00K AT VOLUNTEERING OPTIONS
ENJOY A SMOOTHIE ON US|

The photographic treatment is
correct, displaying high contrast
graphics on isolated solid colour

backgrounds

The image is consistent with the rest
of the suite of images, reinforcing
the sense of @ communications
campaign rather than isolated
communication actions

Call to action in AMATIC JOTN US TN THE ATRIUM

REGULAR with solid block colour

The main image is supported with a
complementary element to support
the message (Pineapple chilling in

BENEFTTS THAT the sun having a take away smoothie
MEET YOUR NEEDS during Wellbeing Week)

ON 15 NOVEMBER

@ thomsons ®IOI®



Benefit guide cover examples

TIVE WARNER I

ENEFT

A

'4

Time Warner Benefits brandmg IS
used as introduction but it’s not the
main brandmg feature.

Image Subject indicates freshness

and heath.

Emphasis on the strapline and on
the employee needs.

The photography chosen is
humorous, slightly random but
it’s linked to benefits (health/
wellbeing). It’s also personable
and generic enough to cover all
benefits.

The photography has the right
treatment with solid colour on the
background isolated from any context

MEET YOUR NEEDS

Time Warner Benefits logo is
the heading and centre piece

of the branding.

\mage subj'ect indicates possitive
Feelmgs (luck) and raises a smile.

The photography chosen is humorous
and paths the way for creative copy
writing. It's different enough to catch
your attention and ideal for a campaign.

The strapline is used here as a signature
to finish off the composition. Where
possible, Time Warner Benefits logo
and strapline should be displayed

together and not in isolation.

OIOIC



Power Point

Campaigm photography

NNNNNNNNNNNNNN

TIMEWARNER
ENEFTTS

Click to edit
master title

BENEFLTS THAT

MEET YOUR NEEDS

Click to add title

» Click to add text

Time Warner Benefits

branding

Editable body copy

Signature strapline

OIOIC



Website/email mock up

Generic banner with
campaign image. Main
benefits logotype without
strapline or benefit pillar,

TIME WARNER
BENEFITS

HOME || Wy DETAILS |

| MYDISCOUNTS | MYWELL-BEING | MY POLICIES

Tolal Reward Statemant Fame

Tha Total Rewards portal i designed bs culling 2 range of banelis Tz Warrer 1D

v have created and tailored te sult your Individusl needs. Hatlonal Inaurance Humber

Diue ressrd pIogram encamp EEeE & compiahansine padeigs of Payroll ID

axcallent benefils and pedes that seach oot beyoend the confines of Gloksl 1D

the ¢ffice. Benefrls are split inte Health, Wealth aad Happiness

Future | History

Click to wiaws your fiten of histeno datemants

| A e

What's new for 20177 Thas is wour salary paid by yeur
wmploye

Click below to open the document of changes for this yesr F——

This is the tokal gross walue of your
tewsard padkage prios to tac
Fayroll Adjustimerd

Thig if the adjumimaent 1o youl piy

Fundad Dgtion

TR (v YOUR FINANCETR
SOMETLC

Managing your Finances

Ciliata saniendit latemo totas dici odi nonemod ea sumquis
as ulliquam, int fugitatem quas et aut eum fuga. Nam duci
cus dollabo. Itatur?

Xerum ra cus consedi duntis corae nobit aute eliaestium eum
autatias maiorRo qui dolor mo vent elenihicimus sim qui doloreri que
natquias am resto dolenda eum, eniam niendero blabore pelectatis
accus.

Offictem faceptiam quam harum ipsunt abo. Ur sitae ilic to beatemq
uidellu ptatas si natat.

Ruptatur? Aque naturem rero beatio. Dest quas est inctem. Nam
erente liberatum re venia ne pratur? Quiatas picaborepre dior rem
enisi omnihil libusda vel ipicipici tem earitio idest rem disquo intia
sitatio eumet eum int laboreped quiam rem doluptaquam facepud
iamendigeni odiatio que amusdam et doluptatur, eaque volore
perspie nduntur, siminti anihitaquid quiberum enis ut volorpost ent
rem. Is accum resendic te et etur?

Ut rehendaeces atumquo volorep eriamendit landeri tem sum exerunt
dita et dolenda cusdaeped quidicidita doluptatem que molupta niet

MiLD L AMME NER
s G

Lorem ipsum dolor sit amet, consectetur
adipiscing olit. Curabitur ports urna quis neque
mellis sodales,

Available 14 hours a day, 365 days a ye:

Finance specific banner with
relevant image, Money pillar
top banner and main heading
with AMATIC BOLD with
solid colour background (the
same colour as the pillar)

OIOIC
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